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Everyday consumers buy into the concept of brands and their associated meanings--the perception of quality,
asymbolic relationship, a vicarious experience, or even a sense of identity. Marketing Semiatics suggests
that the extent to which consumers recognize, internalize, and relate to brand meaningsis not only an
academic question. These meanings contribute to "brand equity", the financial value of intangible brand
benefits that exceed the use value of goods, and impacts upon afirm's financia performance. Therefore, the
management of brand equity demands first and foremost the management of brand meanings, or semiotics.

The book uses structural semiotics, a discipline that extends the laws of structural linguistics to the analysis
of verbal, visual, and spatial sign systems, to shed light on the cultural codes and discourse of brands. It
proposes that semiotic research should form the cornerstone of brand equity management, since brands rely
so heavily on sign systems that contribute to profitability by distinguishing brands from simple commaodities,
from competitors, and engaging consumersin the brand world.

The book includes dozens of global business cases where semiotics has been used to refocus, reposition, or
extend the brand to new products, customers, and markets. Drawing upon twenty years of academic and
consulting experience, the book provides actionable direction for steering brands through technol ogical and
cultural change, differentiating brands in the competitive environment, and counteracting the natural
depletion of brand meaning over time.
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From reader reviews:
ConnieKing:

Baook will be written, printed, or created for everything. Y ou can know everything you want by a guide.
Book has a different type. To be sure that book isimportant issue to bring us around the world. Alongside
that you can your reading expertise was fluently. A publication Marketing Semiatics: Signs, Strategies, and
Brand Vaue will make you to become smarter. Y ou can feel alot more confidenceif you can know about
everything. But some of you think which open or reading a book make you bored. It isn't make you fun. Why
they are often thought like that? Have you looking for best book or suitable book with you?

Mark Dunn:

The guide with title Marketing Semiotics: Signs, Strategies, and Brand V alue posesses a lot of information
that you can discover it. You can get alot of help after read this book. This specific book exist new
understanding the information that exist in this guide represented the condition of the world right now. That
isimportant to yo7u to learn how the improvement of the world. That book will bring you inside new era of
the glowbal growth. Y ou can read the e-book on your own smart phone, so you can read this anywhere you
want.

Samual Larkin:

A lot of e-book has printed but it differs from the others. Y ou can get it by online on social media. Y ou can
choose the very best book for you, science, amusing, novel, or whatever by searching from it. It is named of
book Marketing Semiotics: Signs, Strategies, and Brand Value. Y ou can contribute your knowledge by it.
Without making the printed book, it might add your knowledge and make an individual happier to read. Itis
most essential that, you must aware about reserve. It can bring you from one place to other place.

Karen Tullis;

What is your hobby? Have you heard this question when you got scholars? We believe that that concern was
given by teacher to their students. Many kinds of hobby, Every person has different hobby. So you know that
little person including reading or as studying become their hobby. Y ou must know that reading is very
important along with book as to be the factor. Book isimportant thing to add you knowledge, except your
current teacher or lecturer. Y ou will find good news or update concerning something by book. Different
categories of books that can you decide to try be your object. One of them is this Marketing Semiotics:
Signs, Strategies, and Brand Value.
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